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Trung Ngo became vice-president, Marketing, Bombardier
Aerospace, Regional Aircraft in February 1999.

Mr. Ngo joined Bombardier in 1982 and steadily assumed increasingly senior positionsin airline
analysis, market research and product planning at Bombardier Aerospace, Regional Aircraft.
Most recently, he was vice-president Airline Analysis. Asvice-president, Marketing, Mr. Ngo is
responsible for Airline Analysis, Airline Support & Industry Analysis and Communications at
Regional Aircraft.

Prior to joining Bombardier, Mr. Ngo was vice-president, Marketing for the International
Aviation Management Training Institute. He had also worked as aerodynamic and performance
engineer for Pratt & Whitney and aregiona carrier in Canada.

Mr. Ngo holds a bachelor degree in Mechanical Engineering from McGill University and an

MBA from York University in Canada. He resides in Toronto, Ontario with his wife Anne and
two children.
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